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SUMMARY

With 15+ years of inbound
marketing experience, I've helped
innovative tech companies achieve
their traffic, lead gen, and revenue
goals with my copywriting,
content marketing, and project
management skills. I'm a reliable,
detail-oriented self-starter who
loves who loves visual storytelling
and crushing goals on deadline.

PORTFOLIO

See examples of my copywriting
and content marketing work:
dianaurban.com/portfolio

REFERENCES

“Diana is one of the most focused,
organized, and effective marketers
| know.”

—Ellie Mirman, Marketing Lead,
HubSpot (Direct Manager)

“She eagerly jumps into any
problem-solving opportunity and
is quick to dig into the data and
get to the root of the issue.”
—Sarah Brody, Head of Paid
Marketing, HubSpot

“She is a content machine and |
highly recommend her based on
her work ethic alone.”

—David Wells, Inbound Marketing
Consultant, HubSpot

More references:
linkedin.com/in/dianaurban/

KEY SKILLS

copywriting, content marketing,
project management, lead
generation, product marketing,
SEO, email marketing, lead
nurturing, graphic design,
presentations, lifecycle marketing

EDUCATION

Boston University
Bachelor of Science, Advertising
2004 - 2008

DIANA URBAN

CONTENT MARKETER & COPYWRITER

WORK EXPERIENCE HIGHLIGHTS

HarperCollins, Macmillan, Penguin Random House
Bestselling Author | March 2020 — Present

+  Worote, traditionally published, and promoted four critically acclaimed, award-winning novels.

StoryLoom at Pixelberry Studios
Freelance Narrative Writer | Nov 2022 — Jan 2024

» Authored stories for the video game mobile app StoryLoom, including the platform'’s fourth
most popular game (as of 10/23), driving significant player engagement and retention.

BookBub
Industry Marketing Manager | Feb 2015 — Mar 2022

* Ran B2B content marketing strategy. Managed cross-team collaborations to achieve
traffic/lead/revenue goals, meet aggressive deadlines, and exceed quality standards.

» Managed BookBub Partners Blog. Developed content strategy, wrote articles, lead magnets
(e.g. ebooks), and site copy, and sourced and edited guest content from bestselling authors.

» Achieved 70x subscriber growth and increased blog traffic 150% year-over-year by
consistently publishing high-value content, executing effective growth marketing tactics,
and optimizing for search (SEO), email marketing, and social media distribution.

» Created product marketing and sales collateral, managed redesign of the B2B website, and
designed pitch decks for industry conferences and publisher meetings, helping Account
Managers communicate BookBub's value to partners and exceed quarterly revenue goals.

HubSpot
Head of Conversion Marketing | Mar 2013 — Aug 2014

* Ran the team that managed landing pages, email marketing, and website conversion rate
optimization (CRO). Boosted average landing page conversion rate from 25.3% to 40.3%
via content optimization and A/B tests, contributing to a monthly 54K lead generation goal.
Doubled click-through rates of marketing emails from an average of 2-3% to 5-6% by
refining segmentation strategy and A/B testing new email designs and copy.

* Increased sales team’s close rate and efficiency by delivering marketing-qualified leads
(MQLs) using CRO tactics: website and email A/B testing, implementing dynamic copy and
personalization, and crafting email nurturing campaigns segmented by persona and interest.

» Tripled customer yield % of free trial registrants by writing, designing, and optimizing a series
of targeted instructional emails focused on implementing HubS pot's stickiest features.

Head of International Marketing | Jun 2012 — Mar 2013

* Managed HubSpot's international expansion marketing and PR strategy, including our EMEA
HQ launch in Dublin, and spoke at marketing conferences in Dublin, London, and Paris.

» Exceeded marketing-qualified lead generation goal each month by writing, designing, and
launching EMEA-specific content and targeted email marketing campaigns.

* Increased EMEA sales team'’s close rates and efficiency by crafting effective sales collateral,
including sell-sheets and pitch decks, and automating the lead qualification process.

User Experience Manager | May 2011 — Aug 2012

» Pioneered HubSpot's SaaS documentation and launched our first Knowledge Base, teaching
customers HubSpot's software and inbound marketing tactics while saving our Consulting,
Account Management, and Support teams time and resources. Wrote and maintained all
HubSpot docs through feature updates, including tutorials, FAQs, and other resources.

* Improved the customer onboarding experience by managing development of an in-app
widget providing customers step-by-step tutorials on how to set up and use HubSpot.

* Made product Ul and microcopy recommendations via wireframes and high-fidelity mockups.

To see a more extensive work history and prior roles, please visit linkedin.com/in/dianaurban
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